
www.coopfestival.coop

Join Us 
October 10–11, 2020

2 Days

20,000 Attendees

Live Music 
Interactive Booths 
Games



Bringing the top 
co-op brands and 
supporters together 
to show America 
how co-ops 
build an inclusive 
economy. Together.
Will you be one 
of them?

The Co-op Festival launched in 2017 with 

over 20,000 attendees and 30 partners. We 

are bringing this dynamic festival back to DC 

in October 2020 to connect the public with 

the amazing stories and trusted brands that 

make up the breadth of co-op businesses.



Our
Partners

What connects a hardware store and a 

grocery? A cheese brand and a bank? 

Insurance and rural electric power? 

Cooperative businesses are in every 

sector of the economy – will yours be 

represented at the biggest co-op event of 

the year?

These diverse brands and organizations 

came together to tell their story and 

support the message that co-ops build a 

better world.
 Some of our past Partners:

Our Members are the Mission

As a member-owned and not-for-profit credit union, Navy Federal’s mission is to always put 
members first. Each area of the credit union operates with the same purpose in mind; making 
members’ financial goals the top priority. Navy Federal is honored to serve those who serve, with a 
field of membership comprised of all Department of Defense and Coast Guard active duty, veterans, 
civilian and contractor personnel and their families.

• Navy Federal’s headquarters is in Vienna, Virginia.

• Navy Federal was organized in 1933 with only seven members. Now, the largest
credit union in the world, we serve more than 8.6 million members.

• Navy Federal has a workforce of over 18,000 employees dedicated to serving
members. One-third of our employees work in our branches worldwide.

• Navy Federal has $$110099 bbiilllliioonn iinn aasssseettss..

• Navy Federal has been recognized as:

• #1 for Customer Experience Among Multi-channel Banks/Credit Unions, Forrester
CX Index, 2019

• No. 29 on FORTUNE’s 2019 “100 Best Companies to Work For” List
• No. 1 on KPMG’s 2018 U.S. Customer Experience Excellence Analysis

• Navy Federal Credit Union has 3355 branches, with 26 international locations and
75 located on base.

• Navy Federal offers a full range of financial products and services, including:

• Savings Accounts
• 24/7 Telephone Access
• Checking Accounts
• Internet/Mobile Banking
• Home Loans
• Free Web Bill Pay
• Equity Loans

• Personal Finance Management
• Car Loans
• Business Services and Loans
• Credit Cards
• Student Loans
• NFFG Investment Services
• Network of over 30,000 Free ATMs

• Navy Federal Financial Group, a subsidiary of Navy Federal, offers an array of
non-deposit products and services that complement the products and services
provided through Navy Federal. These products and services include investments,
life insurance, financial and retirement planning, trust services, title services and
legacy planning.
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Key Dates 
Before March 1 – Confirm interest 

Before April 1 – Confirm your spot

Before July 1 – Work with Co-op 
Festival staff on needed paperwork

Contact:
John Torres
jtorres@ncba.coop
202-383-5452

Fill out an Exhibitor interest form at
www.coopfestival.coop/exhibit

Connect:
www.facebook.com/CoopFestivalDC
@CoopFestival
@ncbaclusa
#CoopFestival

Special Event! 
Sponsor the Cooperative 
Development Foundation’s 

Co-op 5K Race 
in addition to the Festival 
and get even more visibility! 
Ask for more details.



As co-host of the 2020 Co-op Festival, your organization will be 
front and center on the National Mall with top-level branding and 
one-of-a-kind engagement opportunities. Includes a 40 x 40 event 
space and an exclusive multi-market media buy!

For brands, national organizations and top performers looking to 
amplify consumer messaging and audience engagement, Premier 
sponsorship offers several fresh opportunities for 2020!

Our most popular option, build a lasting connection with Festival 
attendees through our Outreach sponsorship! This opportunity 
provides tremendous visibility with a 30 x 10 tent.

Take your organization to the next level as an Education sponsor 
and we’ll work with you to create an interactive learning 
experience for attendees! Includes a 20 x 10 tent.

Perfect for a first-time Festival sponsor ready to commit to the 
larger co-op movement! Get a 10 x 10 tent and special logo 
recognition as a partner in our Equity initiative.

Our entry-level exhibitor option, come join a community of 
principle-driven businesses on the National Mall! Includes a 10 x 
10 tent and additional promotional mentions. 

Engagement Opportunities
Call or email for more information on each sponsor level.

EQUITY
 SPONSOR
$2,500 

16 AVAILABLE

COMMUNITY
 EXHIBITOR

$750 
26 AVAILABLE

PREMIER 
PARTNER
$20,000
4 AVAILABLE

OUTREACH 
PARTNER
$10,000

10 AVAILABLE

EDUCATION 
PARTNER
$5,000

7 AVAILABLE

CO-HOST
$50,000 
1 AVAILABLE

Contact John Torres (jtorres@ncba.coop) or fill out an Exhibit Interest form 
for more details on each level: www.coopfestival.coop/exhibit



High Visibility 
Opportunities
These are some of activities you 
can sponsor and brand! Partners 
with other interactive ideas are 
welcome at the Outreach and 
Education sponsor levels.

Co-host:

Media Sponsor

Main Stage 

Event Bag 

Premier Partners:

Principle Park

Exhibitor Reception

Music

Exhibitor Insights Radio Interviews

Outreach Partners:

Kid’s Zone

Passport Activity Book

Co-op Café Seating

Golf Karts 

Education Partners:
Educational Activity (options 
available, or create your own!)

Co-op 5K – contribute to our 
Foundation Partner, The Cooperative 
Development Foundation. Ask about 
additional visibility opportunities!



Engagement Opportunity Zones

Our
Logistics 
Partner:



www.coopfestival.coop

Building an 
inclusive economy. 

Together.




